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Only |Heartl\/led|a Engages All of America
In Live Conversations Every Day
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NATIONAL SYNDICATION, LOCAL CONNECTION



IHeartMedia is the Only Audio Company
Delivering Tier One Reach in America

A Ad -Enabled Monthly Reach (Millions)

Tier 1- Mass Market Tier 2- Mid Tier Tier 3- Niche
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Digital
Innovations Are
Driving

Surges in Audio
Engagement

Sources: 1- Apple AirPods Dominated TWS Earbuds Segment in 2020, Expected to Face Strong Competition in 2021: Report | 360 Gadge

Our Ears Are
Always Connected

Bluetooth Earphones
300M Total Sold Globally 1

Raising Audio -First
Generation

Smart Speakers in 50%
of American homes ?

Podcasts Are the Fastest
Growing Medium

61% Of Weekly Podcast
Listeners Say i80s

Social Audio Is Next

Clubhouse, the Invite -only
Audio Chat App was
Recently Valued at $4B 4

ts 360.ndtv.com. 2 -Loup Ventures 2021 based on projected figures. 3 - MRI_Simmons 2020 Podcast Study. 4 - Techcrunch.com



The #1 Audio
Company
INn America.

Reaching the most
consumers, onthe most
platforms, with the
power of sound.

BROADCAST RADIO SOCIAL

273M 244M

Ad -Supported Monthly Listeners Fans
More Than Google, Facebook over 7X more than the next
And All TV Networks largest audio service
(Spotify)

DIGITAL & MOBILE

157/M

Registered Users

EVENTS

20K+

Across Markets

®

The
Conversation
Starts Here

More Than & Formats
Pandora & Spotify
In The U.S.
PODCASTS PLATFORMS
Monthly Downloads And Thousands Of
#1 Publisher Ranked by Podtrac Connected Devices

Source: Broadcast Radio: Nielsen Audio Nationwide, P6+, Spring 2021, Shareablee Dec 2021; Events, Platforms and registered digital users  -iHM Internal Reporting ; Podcasts - Podtrac Dec . 2021 Global Streams & Downloads



273M
Broadcast Listeners
o@

228M
DID YOU KNOW?2 Engaged Social Followers

IHeart Has Bulilt a
Data -Based Total L
Audience Solution

Across the Entire
IHeartMedia SOM

Podcast Listeners

Ecosystem @

Source: Nielsen Audio Nationwide , FA 2019 6 Mon -Su 12m-12m 8 Monthly Reach 08 P6+; Shareablee AUG20 & Audience (CP) ; comScore, Media
Metrix Kev Measures Multi -Platform Data March 2021 - Podtrac MARCH?21 Global Streams & Downloads



Maximize Your and Our Digital Data and Targeting
With a Total Audience Strategy Across the  iHeart Universe

BROADCAST

Target @ Measurement

AUdlence @ 1P Audience InS|ghts

Cross-Channel

Brand & Sales Lift

Audience Strategy I.\!]-IEegr,At\ f E Web Traffic
Dynamic & Relevant _ Qlosed -!_oop
PODCAST SOCIAL Attribution Environments

Creative

CONNECTED EVENTS
DEVICES

INSIGHTS & OPTIMIZATIONS



More Reach With Every Audience

Monthly Reach (% of Total Segment)

87% 91% 8904 91% 91% 92% 90%
66% 65%
56%
35%
30%
25%
7%
P12-17 P18-34 P55+ Hispanic Black Moms

Source : Nielsen Audio Nationwide, Spring 2021 8 Mon -Su 12m-12m & Monthly Reach; nPower, Reach & Frequency Report
December 2021, Live+SD, M -Su 6a-6a, 6 min qualifier; Hispanic and AA based on 18+;
Comscore Media Metrix Multi  -Platform, December 2021; % reach adjusted to total pop; MRI Teenmark 2020



AUDIO

A Broadcast Radio

A TTWN(Total Traffic and Weather Network)
A On Air Influencers (National and Local)
A Streaming Audio

A Smart Audio

A Podcasting

AMERI CA6S #1 AUDI O COMPANY
REACHING 9 OUT OF 10 AMERICANS EVERY MONTH

RADIO n PODCASTSN DIGITALN SOCIAL n INFLUENCERSY DATA n EVENTS




iHeart Delivers 9 out 10 Americans and 9 out 10
of most every audience  you need to reach:

|O| Mill ennial s, Gen Z, Mul ti ct

In an increasingly divided America, Broadcast
Audio can help you engage every consumer with
the right mix of targeting and scale.

Broadcast
AUd IO Oﬁe rS While Broadcast TV has been declining steadily

I He aBroadcast reach continues to grow
Unparalleled
ReaCh - With efficiency being so critical for brands, shifting

just 10% of spend to Broadcast Audio

EﬁICIGncy & yields +55% reach vs. TV alone.
Ag i I Ity Broadcast Audio gives brands the agility to

develop and pivot brand messaging quickly and
get it on -air as our news, events and marketplace
conditions break

Source: 1. Nielsen Audio Nationwide , FA 2019 8 Mon -Su 12m-12m & Monthly Reach ; Npower , Reach & Frequency Report, AUG20,  Live+SD, M-Su 6a-6a, 6 min qualifier; Hispanic and AA based on 18+; 2. The Nielsen Company, Live +7, Primetime, M -Sat 8-11p, Sun 7-11p.; 3. 2014 -
2019 Nielsen Audio Nationwide & Mon -Sul2a-12a & Monthly Reach 8 P6+; All year data based on FALL books only; 4. Nielsen Media Impact, Based on June 2019 and June 20 20 Taco Bell TV schedules as reported by Nielsen Ad Intel



Why iHeartRadio?

Different Worlds

i Heart Medi ads Broad
stations reach 90% of the US
population.

iHeartRadio app and web listening
is a direct extension of our
broadcast radio audience.

Pandora only reaches 30% of the
US adult population every month.

75% of Spotifyds |
from 7% of the population!

Little duplication with Pandora
and Spotify.

60

Of iHeart Users A18 -34
Did Not Visit/Use Pandora

59%

Of iHeart Users A25-54
Did Not Visit/Use Pandora

Source: ComScore Audience Duplication Report; Mar 2020

49%

Of iHeart Users A18-34
Did Not Visit/Use Spotify

76%

Of iHeart Users A25 -54
Did Not Visit/Use Spotify



Reach
Consumers
When it Matters
Most

Align with relevant content

Most Efficient
Reach with
Every Audience

Predictable Scale as
TV Declines and Social Loses

occasions when purchase Trust
decisions are being made
Trust & Agility You
Authenticity Need To Pivot

Most trusted brand, most
trusted medium, most
trusted influencers and

reporters

Rapidly adjust message,
markets, and plans as
economic, public health,
weather conditions and
sports schedules change
rapidly

What 0s t
Answer for
Brands?

Mobilize Your
Message

When it Matters
Most with TTWN
& the
IHeartSports
Network

h



Tap Into I H e a Ont-Airdnfluencers
Connection with Loyal Listeners

I He aThou8amds of Influencers Bring Your Brand to Life
Through Authentic Conversation and Messaging

The Right Audience

Whether you are trying to reach teens, young adults or moms, we
align your brand with the right national and/or local influencers

based on your target consumers.

The Right Message

Based on your brand, products or offers, our influencers create organic
conversation with their listeners in a knowledgeable and relatable way
through personal experiences and conversations.

Real Measurement

Influencer campaigns that offer tracking and optimization in order to
drive lifts in social engagement, improved advertising effectiveness
from digital and TV campaigns, and impact on sales and perception



4ad

Streaming Is
Powering the
Audio
Anywhere
Generation

[EnY

Source: Edison Research, The Infinite Dial;

Streaming audio is hot, users listen to over 16
hours of audio each  week.

The audio universe is expanding with listeners
exploring new connected devices like Smart TVSs,
Gaming Consoles & Smart Speakers for listening.

Many consumers prefer free streaming
audio, 4 in 10 streaming listeners do not pay
a subscription fee.

The average music listener uses 3.4 devices to
listen to music each week.

Listening to Audio entertainment (Playing music,
radio & podcasts) is the  #1 request on smart
speakers.

Podtrac , eMarketer



IHeartRadio Can be Listened to on 250+ Platforms
& Thousands Of Connected Devices
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Harness The Power Of Storytelling
Through In -Stream Audio Ads

Amplify your Broadcast Strategy by reaching our most loyal listeners

° ) 1:1 on live local radio & artists stations on iHeartRadio - everywhere
they listen, across hundreds of platforms and thousands of devices!
= Reach your target consumers with cr ¢

S — Less/ engaging with their favorite music/content.

P;p;,l.a;,A —_ ' BUY IT TODAY, Get it Tonight! ASSETS INCLUDE:
- :15/:30/:60s mp3
Devices: Desktop, Mobile, In  -App & CE Devices

— TARGETING OPTIONS:

U Format/Genre
U Geo

LCSS.' U Demo

BUY IT TODAY, Get it Tonight!

M AUDIO LISTENING LASTS LONGEHSS 9

Hearing A Message Lasts 4x To 5x
As Long As A Visual Image

The Mind Processes Spoken Words
22% Faster Than The Written Word . @




Streaming Digital Audio Is 25% of Listening

Aggregated Share of Time Spent Listening to Audio
(Excluding Satellite Radio & Podcasts)

Broadcast Radio

®

® p ©

iHeart Handora  Spotify

iHeart
MEDIA
Afd\acy (® sumuLus

Source: Nielsen Audio, Spring 2021, Total Industry Based on PUR, M -Su 6a-6a, P12+; Comscore; Total Audience, All Major
Streaming Audio Companies Included (20+), September 2021
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The Podcast
Revolution

IS Here

Source: Edison Research, The Infinite Dial;

Podcasts are the fastest growing new
comms channel with  more than half of
Americans already hooked.

Podcasts have massive appeal and are
seeing record growth within every audience.

Multicultural podcasting listening is rapidly
on the rise , with the biggest names in
culture getting in.

Podcast ad revenue  expected to break the
$1 Billion barrier this year despite COVID -109.

DTC brands leveraging podcasts for proven

DR results for years. Now everyone is getting in.
But, podcast IQ is low as the medium rapidly
adapts to the demand.

Podtrac , eMarketer



Podcast
Listeners
are
SuperkFans

Source: (1) The Infinite Dial 2020; (2)Edison Research, The
Podcast Consumer Q1 2020; (3) Apple Data 2020; (4)

https://www.smallbizgenius.net/by -the -numbers/podcast — -

statistics/#gref

6

PODCASTS
A Week

LESS THAN

107

Ad -Skipping Lowest
of Any Digital Media

Bres 45 me

A WEEK

Listening to
Podcasts

74%

of podcast fans
listen to learn
something 4


https://www.smallbizgenius.net/by-the-numbers/podcast-statistics/#gref

@D iHeartPrODCAST

NETWORK

The #1
Podcaster
IN America

The Most-e ngaged

The Best

Audi encesé

Creator se

On the Biggest Stage in Podcasting

Putting New Content in Front of
Superfan Audiences, at Scale

336M

MONTHLY GLOBAL
DOWNLOADS

32M

UNIQUE MONTHLY
LISTENERS

1,000’s

OF SHOWS



The iIHeartPodcast Network Is #1

THE MOST CREATORS + THE MOSENGAGED SUPERFANS
ON THE BIGGEST STAGE IN PODCASTING

6 1 1 Podtrac Industry Rankings 0 January 2022

US UNIQUE MONTHLY GLOBAL STREAMS
A C T I V E RANK PUBLISHER AL(JQDIENCE & DOWNLOADS
Podcast Shows
- @D iHeartRADIO 30,320,000 | 422,467,000
3 2 [n]p[r] 19,881,000 173,120,000
3 WONDERY 11,360,000 74,138,000
MILLION 4 Ehe New York Times 10,015,000 99,935,000
U.S. Monthly
Unique Listeners 5 %NBC NEWS 8,007,000 55,266,000
6 % The ner Daagp company 7,427,000 48,483,000
336 7 {: BARSTOOL 6,558,000 37,997,000
8 5,662,000 61,614,000
MILLION DAILY WIRE
Global Podcast 9 ¥ PRX 5,624,000 59,683,000
Downloads
10 cumMuLus 5,607,000 51,971,000

PODCAST NETWORK

Source: Podtrac January 2022



The iHeart Podcast Network Leads Across Top Genres

BUSINESS & FINANCE TV & FILM HISTORY TRUE CRIME

% RIDICULOUS
L
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covip19
MMUNITY

ur
COMMUNIT

Source: PODTRAC MARCH 2021



Podcasting IHEARTPODCAST ADSUITE:

iHeartPodcast DSAI+LAI: Dynamic Streaming Ad Insertion and Local Ad Insertion- Ads
are served whenrequested by the podcast player. This enables precise scheduling,
targeting, and delivery reporting, so yourbrand can test and update your creative across

Podcasting has quickly become the your flight

hottest topic in Advertising, but like StoryTellers: Leverage our expertise in podcast production, content, and distribution to

most evolving landscapes when developed a custompodcastpr ogr am designed specifically with
change happens so quickly there is a i from longer form ad integrations likeextended midrolls, to themed episodes of some of

lack of understanding: What is a good the biggest shows in the world, or a bespoke podcast builtfrom scratch in partnership with

podcast offering and how  doesit your brand

compare to standard digital

offerings? What does dynamically iHeartPodcast Boost: Extending your brands affiliation with top podcasts across

broadcast radio in three ways i podcast episodes on the radio, best of moment cut downs
from episodes, or leverage the voices of our trustedradio personalities to create buzz

served ads actually mean? And who
isreally dominating the industry?

PodFluencers: Podcast hosts can do more for your brand by leveraging their cross-
platform influence - partnerwith a podcast talent across their show, social, video and tour
integrations to further your brands reach

iHeartPodcast Network has the best
and most expansive offering of Ad
Products and Ad Tech, and through
theiHeartPodcast AdSuite - your iHeartPodcast TakeOver: This first of a kind buy allows your brand a high impact

brand can leverage cutting edge experience 1 owning the firstad in every iHeartPodcast on any given day

podcast opportunities with a trusted,

proven partner. AdSuite Insights*: Propriety analytics providing additional insights and more holistic

reporting. Gives brands adeeper understanding of the impact of their investments in the

fast-evolving podcast space. Data sets mayvary by campaign and could include:

Downloads, Impressions Served, Completion Rates, Listenership byPlatform, Audience
Demographics and more!PODTRAC - PODCAST PUBLISHER INDUSTRY RANKINGS e®%e
(MILLIONS)GLOBAL DOWNLOADS & STREAMSUS UNIQUE MONTHLY S
AUDIENCE154150537371404432293423.823.310.610.19.78.26.96.85.6 : @




DIGITAL

A Paid Social A Social Influencers

A Location | Geo -fencing A SEO / SEM

A Targeted Email A Local Lock
A Targeted Display A Website Design

A Video, OTT, Amazon
OTT, Connected TV

AMERI CA6S #1 AUDI O COMPANY
REACHING 9 OUT OF 10 AMERICANS EVERY MONTH

RADIO n PODCASTSN DIGITALN SOCIAL n INFLUENCERSY DATA n EVENTS




Social Media

Social media marketing is the
process of creating content
that you have tailored to the
context of each individual
social media platform in order
to drive user engagement
and sharing.

Find the right user on the right
platform delivering the right
message.

Facebook
&
Instagram

O~

Snapchat

Pinterest

YouTube

Reddit

TikTok

LinkedIn

60 © 0 ©

Facebookd6s purpose is to facilit
with one another. With the largest number of active users,
Facebook is the most robust of the social media sites.

Il nstagramds focus on i mages and
place to connect with friends and family in a visual environment.
The platform is also ideal for following celebrities and influencers.

People use Snapchat to connect with friends, build relationships,
play games, and learn new skills. Snapchat is a place where
people can express themselves openly, stay close with a smaller
number of friends, and share their day  -to-day lives without
maintaining a permanent presence.

The Pinterest platform allows people to curate and create
aspirational ideas, compare different styles and visuals, and
connect and share them with their friends and family. Users are
often in a mindset open to fostering inspiration or wanting to
learn a new skill through How -To tutorial videos and Pins.

YouTube is the second largest search network in the U.S., only
behind its parent company Google. With the expansive amount
of content and searches, the platform is the first stop for anyone
looking for video content of any category or interest.

With constantly updated original content and a limitless number
of communities dedicated to unique topics, Redditors use the
platform as a means of entertainment, education, and public
forum. The comments help connect users to engage in their
shared hobbies and passions.

Ti kTokds audi ence, n anrZeusethemam mbae r
social discovery platform for short  -form mobile videos. The

platform resonates with users who crave micro -entertainment

and short bursts of fun, trendy content.

LinkedIn a udience has 2x the buying power of the average web
audience. It consists of Influencers, decision makers, and
executives who act on new opportunities.



Social T
Publisher
Targeting
Overview

Social Media platforms
allow advertisers to target
as broad or as narrow as
they may need to reach
their intended audience.
Through sharing and
engaging across platforms,
social users share powerful
insight into their lives, these
insights are unavailable
across any other digital
channel.

000000V



_ £ o iy <y PROXIMITY Target real
Location Based R TARGETING: people , at the
Advertising ‘ 5 * b right time

in places that
Are Now P

Be the last thing people see 2 T R :5;" .A matter most
before making their - e
purchase deci sioné

How It Works N e

: | Wguthed |
Location -Based Ads . )
When consumers are within the designated location - v BEHAVI ORAL/BRAN D i :;,.:‘ FREEF:;Z?::’
radius, they are served an ad on their mobile device. ; h AUDIENCES: R BAY B =
Critical Context is Provided £ . Reach Users Based on Jogersons

Due to the nature of location -based ad services,

they provide highly -relevant info to the consumer,  i.e. s : 3 Wh er e T h e y 6 \Vi

the distance to business location & opportunities

for more information. v and Who They Are

Call -to-Action is Activated

When clicking the ad for more information,
users are directed to a customized landing page
with recommended actions such as driving
directions, click to call, and drive to site.




Email
Marketing

How Can | Segment My List

Amplify Your iHeartMedia Sound Strategy with Targeted Email

Reach customers directly in their inbox

Re-target e-mail recipients with display
advertising as they browse the internet after
email was deployed

Re-deploy e-mail openers with a second blast
Guaranteed 10% Open rate

Industry Average Open rates: 8 -12%
Industry Average Click -Through Rates: .5%
Our Average Open Rates: 10-20%
Our Average Click -Through Rates: 1-2%

280+ Million Email Records

Fully Opt In, Permission -based
And 100% CAN -SPAM Compliant

Watch more at:  https://vimeo.com/333344185
Source: SparkPost, Mar 19, 2020 (Link), HubSpot 2020

parqueTowers  OWN A
\'ww” 3 BEDROOM / 3.5 BAT!
NN e i

Only $3,250/month &
$360,000 Down Payment*
305-692-8500

www.parquetowers.com

Video Tours


https://www.sparkpost.com/blog/benchmark-assessment-covid-19-email-activity-engagement/

Display

Size & Ad Units: 300x600, 300x250, 728x90,
& 970x90 (Pushdown)

Site Skin (Takeovers Only): 145x750

Performance KPlIs: Clicks, Awareness

Devices: Desktop & Mobile (Local
Station Sites)

sic Ev

gt ZAM
5PM, 8PM, And 9
Targeting:
Format/Genre
Geo

Demo




OTT

The Traditional TV
experience is evolving into
the Connected OTT
Experience.

OTT contest is consumed
in a similar way to cable.
The difference is that it is
streamed over an internet
connection.

The Viewer has control of
How, What, Where and
When to Watch




