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82 MM

Homes watching OTT monthly -

representing 59% of the U.S.

88%

Percentage of OTT Homes with 

Ad-Supported Services

50%

Percentage of “Cordless” Homes

(35% Cutters / 15% Nevers )

Source: Comscore State of OTT 2021 / eMarketer June 2021

http://iheartott.com/
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The Present  and Future of  TV

HOUSEHOLD TV STATUS

C A B L E  O R  
S A T E L L I T E

CORD
C U T T E R S

CORD
N E V E R S

C O R D
L E S S

2021 73 MM 35 MM 20 MM 55 MM

2022 70 MM 38 MM 21 MM 59 MM

2023 66 MM 42 MM 22 MM 64 MM

2024 63 MM 45 MM 23 MM 68 MM

OTT AD SPEND
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Source: eMarketer September 2021

http://iheartott.com/
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Pandemic Increases Cord-Cutt ing

Source: eMarketer

Pre-Pandemic Forecast (January 2020)
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On average

of the intended audiences reached by 

Amazon OTT ad campaigns were NOT 

reached by l inear TV.

Source: Amazon Advertising third-party reach analysis, 2020

http://iheartott.com/


Streamed through connected devices

Non – skippable :15 or :30 second video ads

Premium long-form video content like TV shows 

and movies

Brand Safe, non cluttered ad environment 

Engage your customers with sight, sound,                         
and motion using the Amazon OTT ad experience

http://iheartott.com/


5x increase in total weekly hours 
streamed (YoY) with a rapidly 

growing audience viewing exclusive 
content and blockbuster movies 

and fan-favorite-TV

A highly engaged local news consumer 
audience. Expanding into 90+ more cities 

with 85%+ coverage across DMAs 

Over 70 apps from a diverse set 
of top publishers that consumers 

know and trust.

Incremental reach on premium content                                     
that appeals to a broad audience 

http://iheartott.com/
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HEALTH/PERSONAL  CARE

In-Market – People whose shopping activities indicate they 
are likely to purchase Blended Vitamin & Mineral 
Supplements
In-Market – People whose shopping activities indicate they 
are likely to purchase Multivitamins
In-Market – People whose shopping interests indicate a 
lifestyle related to Healthy Lifestyle
In-Market – People whose shopping activities indicate they 
are likely to purchase Vitamins and Supplements
In-Market – People who are interested in Health & Wellness 
- Nutrition
In-Market – People who are interested in Health, Fitness & 
Dieting

• PREMIUM
• Amazon 1P Shopper Data

• Premium Publishers / 95%+ CTV

• Geo-Targeting

• Dashboard Reporting

• :15 or :30 non-skippable Video

• AUDIENCES • DELIVERY
• Geo: TBD

• TBD impressions per month

http://iheartott.com/
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I NTERA CTI VE  DA SHBOA RDS

More than 15 OTT data points including reach, 

frequency, VCR, publishers, Marketplaces, 

devices, geo-delivery and more!

DAILY  DATA

Campaign data updates daily to allow for 

in-campaign insights and optimization.

MULT I -PLA TFORM

One dashboard for iHeartOTT, Amazon OTT, 

streaming audio, podcasts, display, 8 social 

platforms, display, pre-roll and more.

http://iheartott.com/

